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Management Accounting For Decision Makers
Financial Management for Hospitality Decision Makers is written specifically for those 'decision makers' in the industry
who need to be able to decipher accountant 'speak' and reports in order to use this information to its best advantage and
achieve maximum profits. The area of accounting and finance is a vital but often inaccessible part of the hospitality
business. However, having the knowledge and the ability to use it properly makes all the difference to the turnover and
success of a business. Financial Management for Hospitality Decision Makers is written specifically for those industry
executives who need to be able to decipher, appreciate and utilise valuable financial management tools and techniques
in order to realise maximum profits. Highly practical in its scope and approach, this book: · Outlines the procedure and
purpose behind various financial activities - including budgeting, year-end financial statement analysis, double-entry
accounting, managing and analysing costs, working capital management, and investment decision making ·
Demonstrates how an appropriate analysis of financial reports can drive your business strategy forward from a wellinformed base · Clearly highlights the key financial issues you need to consider in a host of decision making situations ·
Includes a range of problems to help readers appraise their understanding of concepts - with solutions provided for
lecturers at http://textbooks.elsevier.com. At all times, the book rigorously applies itself to the specific needs of the
hospitality decision-maker, contextualising and explaining financial decision making and control in this light. Combining a
user-friendly structure with frequent international cases, worked examples and sample reports to illuminate the theory,
Financial Management for Hospitality Decision Makers is ideal for all students of hospitality, as well as being a vital
source of information for practitioners already in the industry.
This introductory text covers the basic principles and underlying concepts with a strong practical emphasis and plenty of
examples taken from the real world as well as numerical examples with step-by-step explanations.
This package includes a physical copy of Atrill, Management Acctg for Decision Makers, 8th edition as well as access to
the eText and MyAccountingLab. To access the eText and MyAccountingLab you need a course ID from your instructor.
If you are only looking for the book buy ISBN 9781292072432. It has never been more important for businesses to
operate within a framework of strategic planning and decision making. This popular text teaches you how to make the
best choices in managerial and other business roles. This package includes MyAccountingLab, an online homework,
tutorial, and assessment system designed with a single purpose in mind; to improve the results of all higher education
students, one student at a time. With a wide range of interactive, engaging, and assignable activities, students are
encouraged to actively learn and retain tough course concepts. Find out more at www.myaccountinglab.com.
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It has never been more important for businesses to operate within a framework of strategic planning and decision
making. This popular text teaches you how to make the best choices in managerial and other business roles. Please note
that the product you are purchasing does not include MyAccountingLab. MyAccountingLab Join over 11 million students
benefiting from Pearson MyLabs. This title can be supported by MyAccountingLab, an online homework and tutorial
system designed to test and build your understanding. Would you like to use the power of MyAccountingLab to
accelerate your learning? You need both an access card and a course ID to access MyAccountingLab. These are the
steps you need to take: 1. Make sure that your lecturer is already using the system Ask your lecturer before purchasing a
MyLab product as you will need a course ID from them before you can gain access to the system. 2. Check whether an
access card has been included with the book at a reduced cost If it has, it will be on the inside back cover of the book. 3.
If you have a course ID but no access code, you can benefit from MyAccountingLab at a reduced price by purchasing a
pack containing a copy of the book and an access code for MyAcountingLab (ISBN:9781292072531) 4. If your lecturer is
using the MyLab and you would like to purchase the product... Go to www.myaccountinglab.com to buy access to this
interactive study programme. For educator access, contact your Pearson representative. To find out who your Pearson
representative is, visit www.pearsoned.co.uk/replocator
A less-expensive grayscale paperback version is available. Search for ISBN 9781680922936. Principles of Accounting is designed to meet
the scope and sequence requirements of a two-semester accounting course that covers the fundamentals of financial and managerial
accounting. This book is specifically designed to appeal to both accounting and non-accounting majors, exposing students to the core
concepts of accounting in familiar ways to build a strong foundation that can be applied across business fields. Each chapter opens with a
relatable real-life scenario for today's college student. Thoughtfully designed examples are presented throughout each chapter, allowing
students to build on emerging accounting knowledge. Concepts are further reinforced through applicable connections to more detailed
business processes. Students are immersed in the "why" as well as the "how" aspects of accounting in order to reinforce concepts and
promote comprehension over rote memorization.
Radical changes to public service delivery have swept across many regions of the world. Management accounting methods are vital to
support operational and strategic decision making in public services internationally. This book provides a comprehensive and “leading-edge”
guide to the topic. Written by an expert scholar with practical experience of public service delivery, the book takes account of key trends such
as increased demand for public services, financial austerity, technological change and enhanced performance management. A globally
relevant book, informed by cutting edge academic research and benefitting from integrated case studies, this is essential reading for both
students and practitioners involved with the financial aspects of public services management.
With a comprehensive and accessible introduction to the subject, Financial Accounting for Decision Makers focuses on the ways in which
financial statements and information can be used to improve the quality of decision making. The practical emphasis throughout the book
ensures the material is always relevant, whilst the authors’ style of introducing topics gradually and explaining technical terminology in a
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clear, friendly style caters for all students, whether on specialist accounting or non-specialist business degrees. The full text downloaded to
your computer With eBooks you can: search for key concepts, words and phrases make highlights and notes as you study share your notes
with friends eBooks are downloaded to your computer and accessible either offline through the Bookshelf (available as a free download),
available online and also via the iPad and Android apps. Upon purchase, you will receive via email the code and instructions on how to
access this product. Time limit The eBooks products do not have an expiry date. You will continue to access your digital ebook products
whilst you have your Bookshelf installed.
Adopting an innovative, open-learning approach to introduce the main principles of financial management in an accessible, non-technical
way, this fully updated fifth edition provides a unique focus on the practical application of financial management and its role in decision
making.New to this edition: Expanded coverage of key topics such as financing the business Increased coverage of corporate governance
issues Even more real-world examples to help illustrate the practical application and importance of the topics discussed Financial statements
throughout based on the latest International Accounting Standards Full-colour design, packed with pedagogical features, providing an original
learning experience Key features: Written in a unique, ‘open learning' style Clear explanations and minimal technical jargon to aid
understanding -no previous knowledge of financial management is assumed Based on a solid foundation of theory, but focusing throughout
on its value for decision making Covering all the main areas of financial management in sufficient detail to provide a good grasp of the subject
Numerous examples, activities and exercises throughout, allowing the reader to test his/her knowledge at frequent intervalsFully supported
by a comprehensive range of student and lecturer learning resources, Financial Management for Decision Makers is ideal for undergraduates
from a non-finance/accounting discipline taking an introductory module in financial management, and postgraduate/postexperience students
on courses such as the ACCA Diploma in Financial Management, Diploma in Management Studies and MBA programmes. The text is also
suitable for finance and accounting students as a foundation for further study.Peter Atrillis a freelance academic and author working with
leading institutions in the UK, Europe and SE Asia. He has previously held posts as Head of Business and Management and Head of
Accounting and Law at University of Plymouth Business School.

Designed to help you study, Management Accounting for Decision Makers is praised for its clear, accessible and
uncluttered style. It provides a comprehensive introduction to the main principles of management accounting, with a
strong practical emphasis and avoiding excessive technical detail. It has a clear and unequivocal focus on how
accounting information can be used to improve the quality of decision making by managers, providing the perfect
grounding for the decision makers of the future.
?This book contains a collection of research papers on accounting information systems including their strategic role in
decision processes, within and between companies. An accounting system is a complex system composed of a mix of
strictly interrelated elements such as data, information, human resources, IT tool, accounting models and procedures.
Accounting information systems are often considered the instrument by default for accounting automation. This book
aims to sketch a clear picture of the current state of AIS research, including design, acceptance and reliance, valueadded decision making, interorganizational links, and process improvements. The contributions in this volume emphasize
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that AIS has grown into a powerful strategic tool. The book provides evidence for this observation by examining a wide
range of current issues ranging from theory development in AIS to practical applications of accounting information
systems. In particular it focuses on themes of growing interest in the realm of XBRL and Financial Reporting,
Management Information Systems, IT/IS Audit and IT/IS Compliance. The book will be of interest to financial and
managerial accountants and IT/IS practitioners, including information systems managers and consultants.
By adopting a new approach to helping students understand how management accounting contributes to decisions in a
variety of organizational contexts, this textbook sets out clear explanations of practical management accounting
techniques - in the context of the application of these techniques to decisions. Uniquely, the book examines the analytical
and critical issues that often influence decision makers operating within private and public sector organizations. It is
supported by case studies of varying complexity that will allow students to work at their own level and also includes
summaries.
'Financial Accounting for Decision Makers' presents the key concepts of accounting without going into too much
unnecessary technical detail. The book is aimed as 'users' of accounting information, not 'preparers' of accounts.
It has never been more important for businesses to operate within a framework of strategic planning and decision making. This
popular introductory text teaches you how to make the best choices in managerial and other business roles. This text is aimed at
undergraduate students who wish to grasp key elements of management accounting and those seeking a foundation for further
study. New to this edition · Expanded discussion of relevant costs for decision making · Increased coverage of cost management
in a competitive environment · Increased coverage of inventories’ management techniques · New chapter on managing risk · More
activities throughout the text to enhance reader interaction and to encourage critical thinking. · More diagrams and real world
examples to help illustrate issues and concepts
For Management Accounting modules on undergraduate and MBA courses. Understand management accounting principles and
techniques, and develop skills to make informed business decisions Management Accounting for Decision Makers 10th Edition by
Peter Atrill and Eddie McLaney teaches you how to make the best choices in business and management roles, and introduces you
to essential management accounting concepts and methods with a focus on their significance to real-life decision making. It has
never been more important for businesses to operate within a framework of strategic planning and decision making. This popular
text makes management accounting relevant and practical through its use of real numerical accounting techniques, an increased
number of exercises that encourage you to learn in an active way, and through a range of relevant, real-world examples, many of
which are new to this edition. “A plethora of relevant real-world examples, self-assessment activities and helpful visuals make this
an engaging and practical read for students and educators alike!” Dr Christos Begkos, Assistant Professor in Management
Accounting, Alliance Manchester Business School. "This text provides a very clear, comprehensive and highly informative
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introduction to management accounting, and it has consistently proved to be very popular with both accounting & finance and
business management students studying management accounting for the first time." Martyn Jones, Senior Lecturer in Accounting,
University of Winchester Also available with MyLab Accounting MyLabTM is the teaching and learning platform that empowers you
to reach every student. By combining trusted author content with digital tools and a flexible platform, MyLab personalizes the
learning experience and improves results for each student. MyLab Accounting for this textbook includes 980 questions to assign to
your students, now including a larger number of algorithmic questions (more than 350) that require different numerical responses
from different individuals. There are now also 6 additional Case Studies in MyLab Accounting which help students see the impact
of the theory as it is applied in the business environment. Note: You are purchasing a standalone product; MyLab Accounting does
not come packaged with this content. Students, if interested in purchasing this title with MyLab Accounting, ask your instructor to
confirm the correct package ISBN and Course ID. Instructors, contact your Pearson representative for more information. If you
would like to purchase both the physical text and MyLab Accounting search for: 1292349530 / 9781292349534 Management
Accounting for Decision Makers 10th edition with MyLab Accounting Package consists of: 129234945X / 9781292349459
Management Accounting for Decision Makers 10th Edition 1292349476 / 9781292349473 Management Accounting for Decision
Makers 10th Edition MyLab Accounting 1292349484 / 9781292349480 Management Accounting for Decision Makers 10th Edition
Pearson eText Pearson, the world’s learning company.
If you read the 'business pages' of a newspaper or if you listen to the financial news on the television or radio, you will often hear
terms such as 'liability', 'balance sheet' or 'earnings'. These terms turn up in non-financial contexts as well: 'he was more of a
liability than an asset'. If you invest in shares, have a building society account, or sit on a committee of the property company
which owns your apartment block, you will receive financial statements every year. If you are a manager in a company, a hospital
or a school, you will see accounting information often. This Very Short Introduction provides a guide to understanding and using
accounting information. Christopher Nobes explains the main areas of accounting work, from bookkeeping and financial reporting
to auditing and management accounting. ABOUT THE SERIES: The Very Short Introductions series from Oxford University Press
contains hundreds of titles in almost every subject area. These pocket-sized books are the perfect way to get ahead in a new
subject quickly. Our expert authors combine facts, analysis, perspective, new ideas, and enthusiasm to make interesting and
challenging topics highly readable.
Written with the decision maker in mind, this new text from Professor Will Seal, author of the highly successful Management
Accounting, takes a practical, real-world approach to the subject. Suitable for one or two semester courses, the text is aimed at
both specialist and non-specialist students at an introductory level. The book provides concise and manageable coverage of key
topics and theory, and is supported by contemporary examples from both the manufacturing and services industries, ensuring it is
relevant and engaging to both today’s students and tomorrow’s decision makers.
The easy way to master a managerial accounting course Are you enrolled in a managerial accounting class and finding yourself
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struggling? Fear not! Managerial Accounting For Dummies is the go-to study guide to help you easily master the concepts of this
challenging course. You'll discover the basic concepts, terminology, and methods to identify, measure, analyze, interpret, and
communicate information in the pursuit of an organization's goals. Tracking to a typical managerial accounting course and packed
with easy-to-understand explanations and real-life examples, Managerial Accounting For Dummies explores cost behavior, cost
analysis, profit planning and control measures, accounting for decentralized operations, capital budgeting decisions, ethical
challenges in managerial accounting, and much more. Covers the key concepts and tools needed to communicate accounting
information for managerial decision-making within an organization Plain-English explanations of managerial accounting
terminology and methods Tracks to a typical college-level managerial accounting course Managerial Accounting For Dummies
makes it fast and easy to grasp the concepts needed to score your highest in a managerial accounting course.
Management Accounting for Decision Makers 9th editionPearson Higher Ed
Managerial Accounting teaches business students how to use accounting to make better decisions and improve performance.
Engaging case studies and the popular ‘Manager’s Point of View’ boxes illustrate how concepts are applied in real world
business situations. The latter add an extra dimension to your learning, as they are written by experienced practitioners of both
management and accounting. With a minimum of technical language and a dedication to practical application, this popular text
gives a refreshingly clear guide to management accounting.
For non-accountant hospitality managers, accounting and financial management is often perceived as an inaccessible part of the
business. Yet having a grasp of accounting basics is a key part of management. Using an 'easy to read' style, this book provides a
comprehensive overview of the most relevant accounting information for hospitality managers. It demonstrates how to organise
and analyse accounting data to help make informed decisions with confidence. With its highly practical approach, this new Edition:
Quickly develops the reader's ability to adeptly use and interpret accounting information to further organisational decision making
and control Demonstrates how an appropriate analysis of financial reports can drive your business strategy forward from a wellinformed base Develops mastery of key accounting concepts through financial decision making cases that take a hospitality
manager's perspective on business issues Presents accounting problems in the context of a range of countries and currencies
Includes a new chapter that addresses a range of financial management topics that include share market workings, agency issues,
dividend policy as well as operating and financial leverage Includes a further new chapter that provides a financial perspective on
revenue management Includes accounting problems at the end of each chapter to be used to test knowledge and apply
understanding to real life situations Offers extensive web support for instructors and students that includes powerpoint slides,
solutions to end of chapter problems, test bank and additional exercises. The book is written in an accessible and engaging style
and structured logically with useful features throughout to aid students’ learning and understanding. It is a key resource for all
future hospitality managers.
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