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There are a lot of great advertising books, but none that
get down in the dirt with you quite like this one. Thomas
Kemeny made a career at some of the best ad agencies
in America. In this book he shows how he got in, how
he's stayed in, and how you can do it too. He breaks
apart how to write fun, smart, and effective copyeverything from headlines to scripts to experiential
activations-giving readers a lesson on a language we all
thought we already knew. This book is not a
retrospective from some ad legend. It's a book that
should be instantly useful for people starting out. A guide
for the first few years at a place you'd actually want to
work. Traditionally, advertising books have been written
by people with established careers, big offices and
letters like VP in their titles. They have stories from the
old days when people could start in the mailroom. They
are talented. That's been done. Who wants another book
filled with seasoned wisdom? This is a book written by
somebody still getting his bearings. Someone who has
made an extraordinary number of errors in a still short
career. Someone who has managed to hang onto his job
despite these shortcomings.
In Known Unknowns, Charles Saatchi provides
fascinating insights into some of the world’s lesserknown but truly extraordinary historical events and social
phenomena. 100 individual essays illustrated with 198
arresting photographs tackle subjects as varied as the
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tattoo habits of Russian criminals, the Vatican’s
favourite Barbie, North Korean traffic jams, American
gun legislation and the world’s richest animal. Behind
each poignant, startling and often disconcerting image
lies a treasure trove of hidden histories. Drawing on a
career that has seen him produce and collect some of
the most iconic images of modern times, Charles Saatchi
presents his own unique perspective on contemporary
culture.
Many people train in graphic design and typography, but
writing copy is often assumed to be a natural talent.
However, there are simple techniques you can employ to
craft strong written content with ease. Using a series of
exercises and illustrated examples of award-winning
campaigns and communication, Copywriting takes you
through step-by-step processes that can help you to
write content quickly and effectively. With insightful
interviews from leading copywriters, as well as illustrated
case studies of major brands that explore the challenges
involved in creating cutting-edge copy, this book will
provide you with all the tools you need to become a
confident and versatile creative copywriter. With chapters
devoted to each specific medium, the book teaches the
art of writing great copy for advertising and direct
marketing, retailing, catalogues, company magazines,
websites, branding and more.
The painting of Michelangelo Merisi called Caravaggio
(1571-1610) had such a vast influence that, according to
modern scholars, it constituted an "epochal turning point"
not only in Italian but also European art. This volume
recounts the master's life through lights and shadows,
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masterpieces and scandals, presenting the paintings that
scholars have unanimously acknowledged to be
autograph works on the basis of documentary evidence
that has emerged in recent years. It analyzes his
revolutionary painting skills at a technical and creative
level, and depicts a remarkably alive and realistic picture
of Caravaggio the "man" and his journey: the move from
Lombardy to Rome, followed by his dramatic flight to
Naples, Malta, Sicily, and back to Naples again, ending
with his tragic death. -- From publisher's description.
With blockbuster exhibitions, record-breaking auctions,
and packed museums, Impressionism remains close
contender for the world's favorite period of painting. This
comprehensive book covers the movement's key
innovations and all of its artist pioneers, including
unjustly neglected practitioners such as Berthe Morisot,
Lucien Pissarro, and...
La collection de photographies de pin-up de Mark Lee
Rotenberg. Commencée au milieu des années 70 par ce
jeune antiquaire de Brooklyn, elle compte aujourd'hui
près de 85.000 clichés.
Get ready to quake in fear with this revised and
expanded edition of our history of horror cinema. From
serial killers to satanists, The Shining to Scream, some
600 pages explore the genre's favorite themes,
mythologies, and motifs, and get up close and trembling
to 50 top horror masterworks from the 1920s to the
2000s.
A look into what lies behind creativity from one of the
advertising industry's leading players Creativity isn’t an
occupation; it’s a preoccupation. It is challenge for
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everyone in the modern world—from business and
advertising to education and beyond. Here, the worldfamous advertising creative John Hegarty offers a pocket
bible of creative thinking, aimed at provoking,
challenging, and inspiring greater heights of innovation.
From Renaissance art to rock ‘n’ roll, Hegarty takes a
wide-angle view of creativity as he sets out to demystify
the many ups-and-downs that can arise during the
creative process. Paralyzed by the blank page? Daunted
by cynics in the workplace? Money leading you astray?
Hegarty combines personal experience and anecdotes
along with clear, pragmatic, and good-humored insight
into tackling all creative challenges head on. Over fifty
entries, including “Good is the Enemy of Great,”
“Respect Don’t Revere,” “Get Angry,” and “Bad
Weather” relay useful and generous advice on how best
to improve, sustain, and nurture creativity in any
profession. Accompanied by copious irreverent line
drawings from Hegarty’s own sketchpad, Hegarty on
Creativity is concise, accessible, and richly rewarding.
Whether you're an agency writer in need of inspiration, a onewoman-band drumming up work from new clients, an
established business trying to get more from that mysterious
thing called 'content', or you simply want to persuade your
colleagues to adopt your point of view, How To Write better
Copy by Steve Harrison will help you write better copy. It
starts with the thinking before the writing, and how to create
the all-important Brief. Then it takes you step-by-step from
how to write a headline to how to get the response you want
from your reader. With examples at every stage, and
explanations based on both the author's twenty-five years'
experience and recent scientific research, this book will help
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hone your skills - whether you're writing websites or press
ads, e-zines or direct mail, brochures or blogs, posters or
landing pages, emails or white papers.
Over 200 paintings, sculptures, photographs, and conceptual
pieces trace the story of modern art's innovation and
adventure. With explanatory texts for each work, and essays
introducing each of the major modern movements, this is an
authoritative overview of the ideas and the artworks that
shook up standards, assaulted the establishment, and...
If you've ever struggled to craft a powerful message that
really hits the spot, you'll know it's harder than it looks.
Wouldn't it be helpful to have an expert on hand to explain
how the professionals really do it? Better still, how about a
whole range of writers ready to pass on their trade secrets?
Well that's exactly what you'll find in the pages of this book.
Think of it as a rocket-assisted launch for your writing career,
structured over ten distinct lessons and illustrated with classic
and contemporary international examples of the best
copywriting. Designed to help anyone who works with words
improve their writing, this book is packed with practical
techniques and features effective exercises to pump up your
persuasive powers. Includes inspiring contributions from
professional writers, an in-depth look at the challenges
involved in writing copy for brands and worked examples that
cover writing for digital, brand storytelling and packaging
copy.
In 1995, the D&AD published a book on the intricate art of
writing for advertising. Now, D&AD and TASCHEN join forces
to bring you this updated and redesigned edition with essays
by 53 leading professionals from across the world. This book
isn't just indispensable for marketing writers, but for anyone
who needs to win people over online, on...
Copywriting is easy. Copywriting is hard. It’s frustrating,
rewarding, draining, thrilling and, in almost every way, a lot of
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fun. It’s also the job Andrew Boulton has been doing, writing
about, and teaching others to do, for more than 10 years.
Now, he’s gathered up all the experiences, observations,
lessons, fleeting successes and crushing failures he’s
accumulated in that time to help copywriters, new and old,
come to terms with the baffling life of an alphabet wrangler.
Vinyl's back in style and in this selection of 1000 of the most
iconic record sleeves from the 60s to 90s, we recall why it's
the biggest and best music format ever. Iconic artwork,
memorable cover-sleeves, and long-lost classics all jostle for
space in this virtual shelf of music history.
Now thoroughly revised and updated, this systematically
presented coursebook tells you everything you need to know
about advertising, from how to write copy and choose a
typeface, to how agencies work and the different strategies
used for print, TV or cinema and other media, including
interactive. Exercises throughout help the reader judge their
own work and that of others. By getting to the heart of the
creative process in a way that other guides dont, the book
can help anyone produce better advertising. This new edition
features a thoroughly revised and updated chapter on
interactive advertising, with new exercises and some thirty
new illustrations. 'Invaluable' Creative Review 'Enormously
encouraging, practical and entertaining. If this book could
stand in front of a class (of creative students) and talk, I'd be
out of a job.' Tony Cullingham, Course Director, The Watford
Creative Advertising Course, West Herts College
The mnemonic arts and the idea of a universal language that
would capture the essence of all things were originally
associated with cryptology, mysticism, and other occult
practices. And it is commonly held that these enigmatic efforts
were abandoned with the development of formal logic in the
seventeenth century and the beginning of the modern era. In
his distinguished book, Logic and the Art of Memory Italian
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philosopher and historian Paolo Rossi argues that this view is
belied by an examination of the history of the idea of a
universal language. Based on comprehensive analyses of
original texts, Rossi traces the development of this idea from
late medieval thinkers such as Ramon Lull through Bruno,
Bacon, Descartes, and finally Leibniz in the seventeenth
century. The search for a symbolic mode of communication
that would be intelligible to everyone was not a mere vestige
of magical thinking and occult sciences, but a fundamental
component of Renaissance and Enlightenment thought. Seen
from this perspective, modern science and combinatorial logic
represent not a break from the past but rather its full maturity.
Available for the first time in English, this book (originally titled
Clavis Universalis) remains one of the most important
contributions to the history of ideas ever written. In addition to
his eagerly anticipated translation, Steven Clucas offers a
substantial introduction that places this book in the context of
other recent works on this fascinating subject. A rich history
and valuable sourcebook, Logic and the Art of Memory
documents an essential chapter in the development of human
reason.

An essential overview of Salvador Dalí's mindmelting ideas and seismic art historical impact, this
compact publication reviews the master of
Surrealism's complete paintings, supplemented with
sketches and ephemera. Presented by Robert
Descharnes and Gilles Néret, many of these works
have rarely been seen before but epitomize Dalí's
depictions...
This limited edition book from Wasted Pleasures,
now available through retailers worldwide. Featuring
more than 40 new and classic pieces from the artist,
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Perfectly Imperfect is a great addition to any art
lovers collection.
D&AD. the Copy Book
With 36 prototype designs, the Case Study House
program created paradigms for modern living that
would extend their influence far beyond their Los
Angeles heartland. This essential introduction
features 150 photographs and plans to explore each
of these model residences and their architects,
including Richard Neutra, Charles and Ray Eames,
and...
Scandtastic!: The best of design from northern
Europe Scandinavians are exceptionally gifted in
design. They are world-famous for their inimitable,
democratic designs which bridge the gap between
crafts and industrial production. The marriage of
beautiful organic forms with everyday functionality is
one of the primary strengths of Scandinavian design
and one of the reasons why Scandinavian creations
are so cherished and sought after. This all-you-need
guide includes a detailed look at Scandinavian
furniture, glass, ceramics, textiles, jewelry,
metalware and industrial design from 1900 to the
present day, with in-depth entries on over 180
designers and design-led companies, plus essays on
the similarities and differences in approach between
Norway, Sweden, Finland, Iceland, and Denmark.
Also included is a list of important design-related
places to visit for readers planning to travel to
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Scandinavia. Including: DESIGNERS Verner Panton,
Arne Jacobsen, Alvar Aalto, Timo Sarpaneva, Hans
Wegner, Tapio Wirkkala, Sigvard Bernadotte, Stig
Lindberg, Ingeborg Lundin, Finn Juhl, and many
others. COMPANIES Fritz Hansen, Artek, Le Klint,
Gustavsberg, Iittala, Fiskars, Volvo, Saab, Orrefors,
Royal Copenhagen, Holmegaard, Arabia,
Marimekko, George Jensen, and many more.
Discover 50 of the most exquisite and important
medieval bible manuscripts, at once art historical
treasures and precious religious artifacts. Published
in partnership with the Austrian National Library, this
stunning collection spans every epoch of the Middle
Ages, revealing both the evolution of the Bible and
the shifting history of the age.
In existence for over 50 years, the Polaroid
Corporation's photography collection is the greatest
collection of Polaroid images in the world. Begun by
Polaroid founder Edwin Land and photographer
Ansel Adams, the collection now includes images by
hundreds of photographers throughout the world and
contains important pieces by artists such as David
Hockney, Helmut Newton, Jeanloup Sieff, and
Robert Rauschenberg. The Polaroid Book, a survey
of this remarkable collection, pays tribute to a
medium that defies the digital age and remains a
favorite among artists for its quirky look and instantly
gratifying, one-of-kind images. ? over 400 works
from the Polaroid Collection ? essay by Polaroid's
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Barbara Hitchcock illuminating the beginnings and
history of the collection ? technical reference section
featuring the various types of Polaroid cameras
A candid and indispensable primer on all aspects of
advertising from the man Time has called "the most
sought after wizard in the business." Told with brutal
candor and prodigal generosity, David Ogilvy
reveals: • How to get a job in advertising • How to
choose an agency for your product • The secrets
behind advertising that works • How to write
successful copy—and get people to read it • Eighteen
miracles of research • What advertising can do for
charities And much, much more.
A copybook in an unknown hand, including essays by
Francis Bacon, Thomas Betterton, etc.
Masterpieces under the microscope: Paintings' hidden
secrets revealed This important addition to our
understanding of art history's masterworks puts some of
the world's most famous paintings under a magnifying
glass, to help us look much, much closer at images we
might have thought we knew well. Guiding our eye to the
minutiae of subject and symbolism, Rose-Marie and
Rainer Hagen help us become detectives of details,
solving the mysteries of a masterpiece through its most
small and subtle elements. Is the bride pregnant? Why is
just one candle burning in the chandelier? And what
does the mirror in the background reveal? As they
address these and many more intricacies in some of art's
most celebrated scenes, the authors not only offer us a
vastly enriched appreciation of these paintings, but also
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shed light on the fashions and lifestyles, loves and
intrigues, politics and people that first informed and
inspired these works. Delve in and be dazzled, as even
the most familiar panels and canvases come alive anew
in all the intricacies of their composition and in a very
real sense of context of time and place.
Discover the latest and the greatest of Japan's manga
scene. This revised and updated edition features classic
maestros like Osamu Tezuka (creator of Astro Boy) and
Katsuhiro Otomo (creator of Akira) as well as the most
exciting newcomers such as Hajime Isayama and, of
course, their fictional superstars.
Featuring more than 500 ads from the Jim Heimann
Collection, this collection of fashion advertisements
spanning 1900 to 1999 gives readers a stylish
retrospective on the century that defined, redefined, and
reinterpreted fashion.
Discover the Civitates orbis terrarum, a vintage jewel in
urban cartography. Featuring town plans, bird's-eye
views, maps and evocative city scenes across Europe,
Asia, Africa and Latin America, this is an unrivaled
panorama of city living and mapping at the turn of the
17th century. This complete reprint of all 363 color plates
is complemented...
From a delivery boy to one of the most important
industrialists in American history, George Eastman's
career developed in a particularly American way. The
founder of Kodak died in 1932, and left his house to the
University of Rochester. Since 1949 the site has
operated as an international museum of photography
and film, and today holds the largest collection of its kind
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in the world. The continually expanding photography
collection contains over 400,000 images and negatives among them the work of Alfred Stieglitz, Edward
Steichen, Ansel Adams and others - as well as 23,000
cinema films, five million film stills, one of the most
important silent film collections, technical equipment and
a library with 40,000 books on photography and film. The
George Eastman House is a pilgrimage site and a place
of worship for researchers, photographers and collectors
from all over the world. This volume shows in
chronological order the most impressive images and the
most important developments in the art of light that is
photography. It provides in its huge collection and
themes a unique survey of the medium from its origins
until now.
The superstars and leading professionals in the business
of writing ads In 1995, the D&AD published a book on
the art of writing for advertising. Though now outdated,
the best-selling book remains an important reference
work today--a bible for creative directors. D&AD and
TASCHEN have joined forces to bring you an updated
and redesigned edition of the publication, including
works from the last 15 years. Regarded as the most
challenging field in advertising, copywriting is usually left
to the most talented professionals--often agency leaders
or owners themselves. The book features a work
selection and essays by 48 leading professionals in the
world, including copywriting superstars such as David
Abbott, Lionel Hunt, Steve Hayden, Dan Wieden, Neil
French, Mike Lescarbeau, Adrian Holmes, and Barbara
Nokes. Looking for the clues to well-written, effective,
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and compelling stories that make great advertising? Look
no further.
The classic guide to creating great advertising now
covers all media: Digital, Social, and Traditional Hey
Whipple, Squeeze This has helped generations of young
creatives make their mark in the field. From starting out
and getting work, to building successful campaigns, you
gain a real-world perspective on what it means to be
great in a fast-moving, sometimes harsh industry. You'll
learn how to tell brand stories and create brand
experiences online and in traditional media outlets, and
you'll learn more about the value of authenticity,
simplicity, storytelling, and conflict. Advertising is in the
midst of a massive upheaval, and while creativity is still
king, it's not nearly enough. This book is an essential
resource for advertising professionals who need up-todate digital skills to reach the modern consumer. Turn
great ideas into successful campaigns Work effectively in
all media channels Avoid the kill shots that will sink any
campaign Protect your work Succeed without selling out
Today's consumer has seen it all, and they're less likely
than ever to even notice your masterpiece of art and
copy, let alone internalize it. Your job is to craft a piece
that rises out of the noise to make an impact. Hey
Whipple, Squeeze This provides the knowledge to create
impressive, compelling work.

This collection of 47 tales from Gustav Schwab's
seminal anthology of Greek myths stages the
illustrious exploits of Heracles, Jason, Odysseus,
and a host of heroes. Through the masterful
drawings of Clifford Harper
and artworks from the
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leading figures of the Golden Age of Illustration,
including Walter Crane, Arthur Rackham, and
Virginia...
Consists of plates collected together in Besler's
Hortus Eystettensis, a gardening book first published
in 1613. Among the botanic gardens ... that of the
Bishop of Eichstätt on the Willibaldsburg was
outstanding; the Bishop ordered drawings of the
flowers and plants to be made. Long considered one
of the most ambitious and splendid books on
ornamental flowering plants. Reproductions are in
full colour and in the original size. With full notes and
commentary on each plant in a new English
translation.
This inside look at some of the most famous
advertising campaigns in recent history created by
Bill Bernbach, founder of Doyle Dave Bernbach,
includes details on each campaign's history and
philosophy, as well as theories on advertising
Welcome to The Little Book of Pussy, a petite little
kitten that puts those up-close-and-personal pictures
in proper perspective. Through 100 years of photos,
we trace the exhibitionistic pleasure with which
models present their feminine pulchritude.
"Byrne ... considered that it might be easier to learn
geometry if colors were substituted for the letters
usually used to designate the angles and lines of
geometric figures. Instead of referring to, say, 'angle
ABC,' Byrne's text substituted a blue or yellow or red
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section equivalent to similarly colored sections in the
theorem's main diagram."--Friedman.
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